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TIMBERLAKE CABINETRY EXPANDS Cognac Finish TO 12 DOOR STYLES

WINCHESTER, Va. (August 2008) — Inspired by the growing trend of furniture-like styling and colors
found throughout the home, Timberlake Cabinetry, a leading supplier to the new construction market,

expands the availability of its Cognac finish to twelve door styles within the Timberlake® Portfolio® and

Portfolio Select® Series.

Originally launched in August 2007, Cognac is

I

the darkest, richest finish for Timberlake Maple

cabinetry. The finish was introduced on select

‘e

Maple door styles including Sierra Vista®,

Durango®, Yellowstone®, Rushmore®,
| Wyoming®and Tucson®. As of August 2008,

Cognac is now offered on the Washington® and

Capistrano® Maple door styles from the Portfolio

Select Series as well as the Tahoe®, Scottsdale®,
Tahoe Maple Cognac Cumberland®and Sonoma® Maple door styles

from the Portfolio Series.

“Homeowners continue to favor the elegance of dark maple finishes and
Timberlake has responded to that trend by expanding the availability of the
Cognac finish,” says Connie Edwards, CKD, CBD, and director of design
for Timberlake. “With the expansion of upscale colors such as Cognac,
Timberlake makes it even easier for today’s homebuilders to create a
customized, stylish look at an affordable price. From living rooms to dining
rooms, this sophisticated furniture-like finish is sure to enhance home décor

and help overall design segue smoothly from room to room.”

Capistrano Maple Cognac
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About Timberlake Cabinetry

Timberlake Cabinetry is a division of American Woodmark Corporation, the third largest
manufacturer of kitchen cabinets in the United States. Timberlake® cabinets are sold directly to major
homebuilders through a network of builder service centers and distributors. With more than 190 cabinet
styles and a full array of coordinating moldings and accessories, Timberlake brand cabinets combine style
and affordability. The Company manufactures Portfolio Select®and Portfolio®, premier lines that deliver
a full range of styles and upgrade options that make customizing homes easy, and Value-Built by
Timberlake®, a line that offers well-crafted, affordable cabinetry. In recognition of their commitment to
design, marketing, and communications excellence, Timberlake was awarded the 2008 Grand Award for
Publication Excellence (APEX) for the November 2007 edition of Portfolio Magazine. All Timberlake
products have received certification by the Kitchen Cabinet Manufacturers Association (KCMA)
Environmental Stewardship Program (ESP). For more about Timberlake Cabinetry and to view the full

line of cabinetry styles and accessories, visit http://www.timberlake.com.

About American Woodmark Corporation
American Woodmark Corporation (NASDAQ: AMWD) manufactures and distributes Kitchen
cabinets and vanities for the remodeling and new home construction markets. Its products are sold on a
national basis directly to home centers, major builders and through a network of independent distributors.
The Company presently operates fourteen manufacturing facilities and nine service centers across the
country. To find out more about American Woodmark, visit http://www.americanwoodmark.com.
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Timberlake®, Portfolio Select®, Portfolio®, Value-Built by Timberlake®, Sierra Vista®, Durango®, Yellowstone®, Rushmore®,
Wyoming®, Tucson®, Washington®, Capistrano®, Tahoe®, Scottsdale®, Cumberland® and Sonoma® are registered trademarks

of American Woodmark Corporation.



